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£ 189 FEEHSE Picture Description

Picture A

For questions number one and two, please look at picture A.

1. What is the woman behind the counter doing?
ESEENRFIEEMATE?

A. She is counting the day's earnings. #hIE7E;5ZHE RHIUTA -

B. She is advertising a new brand. W iF7 A REITES °

C. She is negotiating a price. i IF7EE(E °

D. She is wrapping a gift for the customer. ittIFEABEEEEEY -

R | IEEBNEEEFHERTRERSFL > B8E (wap) HENF > ERHMEMHESBEEE
124 o WIRIESE SRS - BIS B ATEREE ; advertise (F1ED) B negotiate (E(B) #HAEE
EHRIENF - wrap BB 85K - wrapping RIZ T8 - B4&MEL -

2. Which description best fits the picture? EE=EXe
H—IE it & S ERE ?
A. The shop is completely empty. EZR[EEZEE— A -
B. The staff are having an argument. [EEIEEFI o
C. A client is waiting at the counter with a receipt in his hand. —f{iEAFEEZZWRIEEIES
I3
D. Someone is delivering goods by airmail. A AFERAMZEEGSEE R ©

HR | BLMNBERAF LEE RIS (receipt) %15 > EESERBMNETR - EBAA » 3RIE
AZEE—A (empty) BIEEIESE ; MAMIBEEMN » BEZH (argument) ; EERERLEIR > BT
ZEEME (airmail) $REG o



CITY STORE

30% OFF

EVERYTHING

Picture B

For question number three, please look at picture B.

3. What is the sign in the window telling customers? BE=EXe
WE LN SETESFEEME ?
A. The shop is going out of business. EFREELEFREZET -
B. The shop only accepts cash. EZ[ERIIRSE -
C. Prices have been reduced by thirty percent. BIEEERE=H -
D. A new branch will open next month. TERZEREFHIE -

FHEE | tHE LB EARKRK T30% OFF) » tht @1t » (B48A reduction (F#(E) - [ERFMEER
BT = - EMLRBRIGEREE  (TRANAIDE - HEF ROBEHR -



TODAY’S PRICES

Coffee maker $1,280
Electric kettle $480
Rice cooker $2,150
Microwave oven $3,600
" J
Picture C

For question number four, please look at picture C.

4. Which item can the woman afford if she has only five hundred dollars?
MREMURFRELBR  hBIESEN—IAER ?

A. The coffee maker. [ -

B. The microwave oven. 1A

C. The electric kettle. TEHIKE -

D. The rice cooker. ZEif o

g | BBERLERBEHIKE (Electric kettle) 2 480 7t » EA BTN » IEZIERR o MILEHSE
1,280 ~ E$H 2,150 -~ CEIE 3,600 LFIBBIEHE - afford 2 [BIEELE, » BEIEEENER » 24
BIBRAZOET -



Market Share by Brand

@ Band A
@ Brand B
{ BrandC

Brand D

Picture D

For question number five, please look at picture D.

5. What can we tell from the chart?

EERERPITUELE ?
A. Brand B is the most competitive of the four. B RpEENEFZEFHZHA -
B. Brand D holds the smallest share of the market. D SRR GG/ o
C. Brand A and Brand D have the same share. A Fh2EL D FhEm 5 ZEEE e

D. Brand C sells more than Brand A and Brand B together. C mkERISHEREE A Bl B pY42
o

2 | BhIUESERE (brand) THZEA A 35% B 28% ~ C 22% D 15% » D &/)\ » ALt ™D
mETERE/) SIEF -ABED REE ; ThHESNE AMIEB BB ALRERSED
(competitive) ; C B9 22% =21 A+B B 63% °



I £ 2849 MZE Question Response

W: Do you think we can afford to advertise on television?
MEFRMAEGERESR LLITESS?

.
A. The atmosphere in the office is tense. PAZEHNRSEZ 4 -
B. He is a fluent speaker of Japanese. fit H:E:R1SFERF °
C. | saw an ape at the zoo last week. - EHEEEEZ—E%E -

D. Not this year, unless sales improve. SERIT » BRIEREELTF -

PR | 07ER] TeRGER  ERA TSERMT > BIFREET) KERURNEERE &5
tRE - atmosphere (R%) ~ ape (J%) * fluent (FRFIRY) #EAEEZF  EHFRABOEEER

BH o

M: Would you mind keeping the receipt for me?
RN BEEBAREBIRNS ?

. D

A. The oak tree is over a hundred years old. FPiEigiEHBiE—E% 1 °
B. Not at all. I'll put it in my wallet. —EithRNE - HBERFE -
C. | only had a sip of the coffee. R8T —/\CIMMNME -

D. Please skip the first two pages. FHHiBAIME -

$£#% | Would you mind...? IS EEEZE Not at all. (—EthANE) » [ERIEESILEEL#H7
3% - oak (1%48) ~ sip (BRER) - skip (BkiB) BAREUIE (receipt) HEFEF -

W: Why did so many customers decide to boycott that corporation?

BT EREZHEERERSIIRERE ?

- 5

A. The shuttle leaves every twenty minutes. ERES - +98E—I -
B. Because of the way it treats its workers. EAEHFETHA -

C. The slope was too steep to climb. BREIEARE 7 EAR EZ -
D. A caterpillar turns into a butterfly. ETE 25 A -

$£#% | boycott 2 MEH > BREMEMA because FEELEE » IEFRIEZALE - corporation £ X
NE) N 8% - shuttle (JZBXEE) - caterpillar (EE&R) - slope (RI) HEALNBEAFHEE -



10.

1.

M: How long will the advertising campaign last?
ERESEHEHESZA?

D

A. She yawned all the way through the film. th#ZISESIEEFTER »

B. | need a permit to park here. HEZEFrETHE(EIEHE -

C. It was a typical Monday morning. Al2{EHENER—FE -

D. Three months, and then we'll review the impact. ={@B » ZERPEHBEBY -

i3#% | How long FHEARS » [EfR4AH T=@H) TR BEZTHLFTE (impact) » R5TE °
campaign EiE¥BlRE EEE#, - typical (BLEEY) ~ permit (FFAJRE) ~ yawn (FTMR) #B
EBARREERRE o

W: Our main competitor just lowered its prices again.

BFINEERIHFXEET -

A. To some extent, | agree with you. 7EEREREZE L » EEMR -

B. Then we'll have to be more competitive too. FEMEEFEBNAT -
C. The primitive tools were made of stone. FFLEEIE T B SATEMAT ©

D. He showed great maturity for his age. DAEYFEL AR » thRIFSIEE R -

FERE | BEEFRE  RAEBENLCIER 'HACEEEHIE N, - EMEER - to some extent (£
HigEE L) IMERIEHARBANEN - B TRIEMR) 7ELLEFRE ; primitive ([RIAKY)
maturity (EZh) BISTZRBERE -

M: Has the agency agreed to sponsor our event?
ARRIEEREEEENEAMIAIES) 715 ?

A. Anyhow, it started to rain. 422 > FIA TR T °

B. My monthly allowance is quite small. FEEBHZAEERD -

C. Yes, we signed the agreement this morning. BEE7T > HMSKELETIHE -
D. The alley behind the shop is very narrow. [E&EIEESFEE -

FERE | RS TEIEEB) (sponsor) TG - IEfEMERIIWHE FE%1HE (agreement) » AT o
agency & MUIER] ~ £L8HE) - anyhow (482) ~ alley (BF) - allowance (ZR#) #H=ARLNT
EFHBE -



W: Where exactly is the factory that manufactures these appliances?
A EEEREN T REIKEME ?

A. He has a real passion for old cars. fh¥fEZEAHEIFAIEIE -

B. Just outside the city, alongside the river. FRZEI} » HETE -

C. The ray of light came through the window. FREX4UEE P 3&515 °

D. Please adapt the text for younger readers. FIEEBRYFUEESESFEIRES -

it#8 | Where RS2 > 1EfZH alongside the river (G4E:iE) BARERIZNMIE - manufacture (&
&) El appliance (RE) BARELIEF ; ray (J4R) ~ passion (F41E) ~ adapt (44 ~ EFE) #A
e ERAE 2 -

M: I'm afraid the client is not happy with the arrangement.
BREFPHERTHAKME -

A. That was a hasty decision, wasn't it? FE2EERIEE » F205 2
B. The arrival time has not changed. EERFREZHNE -
C. His background is in engineering. fHAES=2TE -

D. Then let's negotiate the terms again. B FIEFiHEFEIE -

Mg | BF (client) AmEEIERHE (arrangement) - REBNEBERENHE (negotiate) 1%
% > iEME1ERE - arrival (3H3Z) ~ background (F=) - hasty (E{EH) #EAEIEZF - BER
Bt T8RN RE) IREEFE -

W: Is this shop wheelchair accessible?
BERIER S EAES ?

A. The nut is too hard to crack. EFEERERARE 7 BiAR °

B. It only takes a minute to walk there. EiBERE—5HE -

C. Yes, there's a ramp for disabled customers at the side entrance. FE/ > BIFSE#ITEHR
(EREEEAIKE

D. Commerce between the two countries is growing. MEIZENESEERE °

R | BEERESHEHRGEDL - EERIPAIFRIREMRITEARAE (disabled) HIEEE(ER -
commerce (FEZ - 8B5) »nut (BR) » minute (9$8) #HMEAREEF > (BEESIEFRR -



M: What did the researcher say about our new packaging?
AMUMREHBHMNHEREHTEEE?

A. Most of the staff will retire within ten years. AP ETEETERNENR -

B. She said the delicate wrapping would enhance the brand's image. {itRIEHIBEZIR
F kg -

C. The professional golfer won her third triumph. BB SIEFREE =B -

D. The company monitors its own website daily. ASIEXREIZBE LI -

R | B TEMBRNEL > EREETREE (wapping) B8 (delicate) MERFA
(enhance) mhEH %R - HxAIRE - HER={E:EIE D BIAZ| professional / triumph ~ staff /
retire ~ monitor EAREEBFHRBAT - :ERANEGEERE -

% 3 8y GiEEEE  Short Conversations

BIREEMBHE - BMARHIZET -

M: I'm sorry to hear that. Customer service is my profession, so let me help — do you
have the receipt?

RIEM - ERMERNEE > BRREL—FRGHETIIENS ?

‘ W: I'd like to return this coffee maker. It stopped working after two days.

W: Yes, and the original wrapping too.
B ERERFANEETERKT -

16. What is the woman trying to do?
B FRMHE?
A. Return a faulty product. EEIHEREMAESR -
B. Ask for a discount. Z3R#7i »
C. Buy a new appliance. E—&HZFE -
D. Complain about the staff. %:F[EE -

267 | £ FRIPIRIUER I'd like to return this coffee maker (FRARIRE S ML) » YERABAIFEE
 IEEEHEREIAERINER - tHEEUWIE (receipt) EEE (wrapping) #BREEHINENE
%> AREEMMIFRIE -



M: The manufacturer says they can't deliver before the fifteenth.
SUSHER T AR ZANRINERE »

W: That's too late. Can we negotiate a partial delivery?
KB®T - FAFIBERAERE R —ER D ?

M: I'll call them this afternoon and see.
(SR TNFIERIBE -

17. What does the woman suggest?
EURFREMEES?
A. Canceling the whole order. EUHZEZELTE -
B. Asking for part of the goods to arrive earlier. EXZ P EmizRAE -
C. Paying the supplier in advance. c{Ii4A{HIER -
D. Finding a different manufacturer. B4M{—ZRELER -

7 IEEREERE D

#¥#Z | negotiate a partial delivery 2 TMHEDMRE] » W2 TiE—ERS
MmIRRAE - F MR HFREIBUHRT E SRR ; manufacturer (BiERE) REWIRRAIER -

BAISMNESEEE LEERETWERER

M: That's a huge impact for such a small budget.
PAEE/NTRE RS - ZEHNERK -

W: The agency did an excellent job.

‘ W: Our latest commercial has been viewed two million times online.
‘ BRAIBEMSIERLT -

18. How do the speakers feel about the commercial?
MEEHEIREERTERE ?

A. They believe it was too expensive. A KET -

B. They think it was a waste of money. fh{fi:2 &2 EEE -

C. They are pleased with the result. fH{fi¥ERRIHE -

D. They want to make it longer. fh{fiEIEEHE—E, -

iR | MEEBXEE - huge impact (EAFE) « did an excellent job (HEIEELF) #E1EE:T
B FRASMPEERREIHE - commercial EZ:EE IERIFERES) > EFAH8IE '
E: S

10



M: Did you hear that shoppers are boycotting the Nolan brand?
REBERHBE S TS Nolan E1EMmAENS ?

W: Yes. Apparently the enterprise was caught polluting a river.
R T - BABREERINZANSZ0T)I -

M: No wonder their sales dropped so sharply.
B PIRREIEFEEIR -

19. Why are people refusing to buy the brand?
AHBHEEREERNE ?

A. The prices went up too quickly. E&EESRIE -

B. The shops are too far away. [EEAET °

C. The company harmed the environment. EFXASIBETIEE -

D. The quality has become poor. @EEHZET -

$EMR | ¥15E:7 the enterprise was caught polluting a river (WIS L)) » E2IKH
(boycott) WIREA - EEMEATIEETIRIE  enterprise & B3 » B corporation [E% ° &
%~ mE - IR AR -

11



W: This scarf is beautiful, but it costs almost three thousand dollars.
EfREMRE » BEEEA=TFt -

M: There's a thirty percent reduction if you buy two.

B mIRRYER = ARSI -

W: Even so, | really can't afford it this month.
MmEEK > REBAENEEAIE -

20. What will the woman most likely do?
EURFRIEESEEM ?
A. Buy two scarves to get the discount. EmMFEMEEHTIO
B. Pay by credit card instead. S F(I -
C. Ask for a bigger reduction. ZRE AT °
D. Leave without buying the scarf. ZEFiE#ER -

i3#% | even so & TEMMEULE) » X FEERFIITIO (reduction) EBIIEREIERIE (can't afford) »
ARt e SRiEkRT - ETMEIERR - 5221 even so - still ~ anyway 548855 » BRKIEEEYE
}Dj o

IRERBREIFHLRIEZAD ?

W: Very positive. They're willing to supply us directly.
FERIEHE - RS ERHESRTIMN -

M: That should cut costs to a large extent.

‘ M: How was the meeting with the cooperative in Taitung?
‘ ABREZRE R IBBER (A -

21. What is the advantage the man mentions?
BFREIAVNFREME 2

A. Better quality products. BEFHIERRE -

B. A longer contract. EEHEH] -

C. Lower costs. E{RAIRLZS -
D. Faster delivery. FE R o

#¥RE | EF &R cut costs to a large extent (KIBFEEMRA) » IEEEREMAER ° cooperative
2Bz [8fFft) ; to alarge extent & ERATZE L) > extent BAR[EIERATF -

12



Advertising Packages

Package Online Ads Printed Catalog Price
Basic Yes No $45,000
Standard Yes Yes $98,000
Premium Yes Yes $150,000
Custom Yes Yes $200,000

W: We need one package that includes both online ads and a printed catalog.
BMREE—([ENE 2ERESTEARBLGZNLE

M: And the budget can't go over one hundred thousand.
MmEFESE R ERRTE -

W: Then there's only one that fits.
BRRE—ERFST -

22. Look at the table. Which package will they choose? BESEN-
BEAERE - MMFEEM—MELE?

A. The Standard package. #1ZE#A45% -

B. The Premium package. Bi5ZE o

C. The Basic package. EHA&KFE -

D. The Custom package. E&FE -

BB | 154EEMME : EIF S online ads Bl printed catalog * BR#8iB+& - Basic 85 8% ;
Premium +HA & ~ Custom Z+E#HBHTEE ; RA Standard (LE/\ - MIEERE) {E - e
1EfE - SEHNERENERRERE -

13



M: Everyone in the department seems dependent on Ms. Lin's approval.
ERFEBEAPIFE S E M/ \EREEER -

W: That's true. Nothing moves until she says yes.

REE - ARATE - HESEE}AT o

M: It slows the whole process down, honestly.
ZEHR > B2 T RBERRE

23. What is the man's opinion?
BFHNEBERHE?
A. Relying on one person causes delays. FE{E—EAZiERESR
B. Ms. Lin makes very good decisions. #/\iEASREIEELF -
C. The department needs more staff. ZFIEZEEFZ AF -
D. Ms. Lin should be promoted. #/)\{EfE:Z B

i¥fZ | dependent on & TkF8, » BFER1&:R It slows the whole process down (3 IEEE(ER
%) » RIRENEHEHFME » ERMENEMNE—RAZERLR - RN REZERE - AEi/\E
HIBEST -

mEHARMR R AR B R LB S5 ?

M: Sure. Should | report anything, or onIy serious issues?
RERE - E2EREER - BERCIFHREBEENRERE

W: Only the serious ones, thanks.

‘ W: Could you monitor the online comments during the campaign?
‘ REREAIMLT - HH -

24. What is the man asked to do? BE=£3b)
BFHERMHEE ?

A. Delete negative comments. fliFEEES -

B. Reply to every online comment. [EIZEE—AIHKES -
C. Write new advertisements. {E£BHES -
D. Watch the comments and report serious problems. E&EEEIiEHREEAME -

7% | monitor ZEENFEARE T5E « B - RFRRERRATOHRBEENRE (issues) » [ERFME
EEBRSUOREENE - thAFEQBEZEES > IRAREKMIX -

14



Delivery to Japan

Service Time Cost
Surface mail 10-14 days $280
Economy air 5-7 days $450

Airmail 2-3 days $620

Express 1 day $900

M: | want to send this to Osaka, and it must arrive within three days.
REFEEZAR ME=ZRA—EEE -

W: Then the cheapest option won't work. Airmail is your best choice.
BREENHEMATT - MEIGZIRRIFAEE -

M: Fine, I'll take that one.
9% > FRHLEBRE -

25. Look at the table. How much will the man pay?
FEERXR - EUBSFEMNZIE?

A. Nine hundred dollars. BT °

B. Four hundred and fifty dollars. PUE#H+T °

C. Six hundred and twenty dollars. 7B_+17t °
D. Two hundred and eighty dollars. @&/\ 17T °

R | BFER=RNEE > WETHMZEEE (airmail) - FHER » Airmail FEERFEE 23
X~ EH 620 7t > IEERE7NE 17T ° 280 JthY Surface mail & 10—14 X » A GSHFHEZEK o

15



3 4 B9 G EKEE Short Talks

W: Good afternoon, shoppers. For the next hour only, all kitchen appliances on the third
floor carry a twenty percent reduction. Please note that this offer cannot be combined
with any other discount, and items bought on sale cannot be returned. Keep your receipt
if you wish to exchange anything. If you would like us to wrap your purchase, our gift
wrapping service on the first floor is free of charge today.

BUBEETL - ERETR—NG - ZBMAERREZH/ITER - FEE - AMEFRFHEEMITIO
BHER > FERRNAERRE - HRBIRE > FREBYE - tﬂ%ﬁ%%&ﬂaﬁ%u@ siEm o SH—
B nEERBRERM -

26. How long will the special offer last?
EEFEEHEZA?

A. Until the shop closes. EZIFTE -

B. For one hour only. {E[R—/)\i5F ©

C. For the whole afternoon. Z2{E T4 -

D. For three days. =%k -

AR | EIERIEETER For the next hour only ({ZFRIZ T2R—/\F) » [EEFEER—/\EF - EFER
FEENEREFEFHIRAES—4 » BEIIZIME -

27. What is free today?

SRHTERREN ?
A. Parking in the basement. i F={2E -
B. The gift wrapping service. ZREERFE -
C. All kitchen appliances. FREEREZRE
D. Delivery to your home. =EEfT -

B8R | |1B—1)ER Our gift wrapping service on the first floor is free of charge today (S H—
IEERBERE)  [ENESEREER REE/\ITMIERE » TFMERERE) EZREIER
1 reduction sREZR 2 B RIFERH -
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M: Hello, this is Kevin Barnes from the Sunrise Advertising Agency. I'm calling about the
campaign we discussed last week. Our designer has finished two versions of the poster,
and I've sent both to you by airmail this morning. Please have a look and let me know
which one you prefer. If neither is suitable, we can adapt them, but we would need your
comments before Friday to keep to the schedule.

597 - R HEESAIEER Kevin Barnes » FREZFAN LBIHNEFE - FIRIERETAIEST
FMERAREHR » SRE LERMEERMGFHRE - BEBZRSHAERIFM—E - RMEHRS
o B MEN > ERBELEBAZAGEMER » TR LERE -

28. What has the man sent to the listener?
BFFTHEREE?

A. A signed contract. —EIFHEL -

B. Two poster designs. MRt -

C. A sample product. —PE@RiEmR °

D. An invoice for the campaign. EEEEFHIIREE -

ithE | B SERERETRISERL T two versions of the poster (M{ERRASHIERR) » WEFH » [EEME
WmEBERERET ° agency (UIEfE) ~ campaign (E187E#)) ~ airmail (MZEEH) #HEARMDOEF -
29. What should the listener do before Friday? gE=EXe
REEZEBR ZAMITE?
A. Meet the designer in person. #iHEEBEHAIRE -
B. Return the posters by mail. ;8% -

C. Give feedback on the designs. #t¥is3sHEMER -
D. Pay the first installment. Z{J&—HIZHIE -

iR | B=H18:R we would need your comments before Friday (EEEEBRARIAER) » IE
MBI EHRAHRMER - adapt HEERE BN - BE) - BENMIAIIRMIEEEEMNSE -

17



W: And now for our business report. The Hartley Corporation announced this morning that
it will close two of its factories by the end of the year. The company says the decision is
a response to falling demand and increasingly fierce competition from overseas
manufacturers. About four hundred workers will lose their jobs, though the corporation
has promised to help them find new positions. Shares fell by six percent immediately after
the announcement.

ETREDERE - BENEESKEFEM » BREREBFARAME LR - 28R EBIEHAEERST
EEEKTE » MRBINHERBATBREGT - ANERETIRAEIF  FBZEBSEE R
IS - JHEAhiE > REUBIFHRES ZIN -

30. What did the corporation announce? gE=Eb]
EBREEEMHE?

A. It will raise workers' pay. ERHESETI#HE -

B. It will open two new factories. EiZEIE% i fEIHT TR -

C. It will move its head office overseas. TiFIE4EENETEI -

D. It will close two factories. T© 5B TR -

AR | FJHRBEE—GIFER it will close two of its factories (FRIEEMBE LK) - IERER S RIEME L
& - overseas (BIMY) RHIRE ri’é%@?ﬁﬁﬂ’ﬂ”% EEHNE WA RRELEBEEIN
BRI EF I T IR AN SEE—#E ) 2iE— AERHMAERIIER -

O

31. What reason is given for the decision? BE=ES
HERIEHRAENFERR(E ?
A. A shortage of raw materials. [RE¥plEHE -
B. A change in government policy. EfFEEEIE -
C. Problems with the factory buildings. HE4SH 7T REE -
D. Falling demand and stronger competition. TR TRERIEMBE -

AR | IRERREZ falling demand and increasingly fierce competition (BK N BERFHR
Bzl > EEMEERKTBEMRIME © increasingly & THi) » FAMLIMERAFE -
32. What has the company promised to do?
ERXRNTFEEEMAE?
A. Help the workers find new jobs. {#BENS TR TE -
B. Buy back its own shares. EBEEZFRKRE -
C. Pay each worker a large bonus. EHQEMNET —£5%EES -
D. Reopen the factories next year. BEFEEFHBEIN I °

$¥f% | 3RE:R the corporation has promised to help them find new positions (7 && Bt FIK,
EUFREEAL) - (EMEMEHBE TIREIFTIE - RETHREER - A&  ESHENMRARIPZAR

18



19



Small Business Workshop

Session Topic Room
A Bookkeeping 101
B Marketing 102
C Negotiation Skills 103
D Online Selling (websites, apps, etc.) 104

M: Welcome to this month's small business workshop. On the screen you'll see the four
sessions we offer. If your main problem is that customers don't know your shop exists,
the marketing session is the one to attend. Each session lasts ninety minutes, and a light
lunch is included in the fee. Please note that the negotiation session is already full; we will
run it again in October. You can sign up at the desk on your way out.

g2 mA AR/ NEEET R - E8 L ERMARHNINSRE - MIRESANEESBEERAAME
TBNERE > BT —SRESR - BiIgRENT0iE EFCSMETE - HI5 > HEf—15
4% m > BN T ABR—R - A UERISFRIES RS -

33. Look at the table. Which session should someone with an advertising problem
attend?
mEER - EEEGAMBENARZZS MH—I5 ?

A. Session A. Atz

B. Session B. Bi5-

C.SessionC. C1i5-

D. SessionD. Di5-

AR | 3GER THEEAHEMNIEEEL MixE1TH (Marketing) B3—15 5 #1HBERAE » Marketing
x& Session B » FE|LILEE Session B © SREA IR LSRN - W EBSIEEEH DR -
34. Which session is not available this month?
H—imRE4 B A2 ?
A. Negotiation skills. 1##E#XIT -
B. Online selling. #AIRIHE -
C. Marketing. 1784 -
D. Bookkeeping. iCiE °

FEAR | SXEEPRREER the negotiation session is already full (HEAF—I5EEEW) » B2+AAH
B [EfRT 2R RRISH—15 ° negotiation 2 negotiate AR, > MEFEACHES -
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35. What is included in the fee?
ERgaftE-?

A. A light lunch. E{EFE -

B. Free parking. ®E(SE -

C. A printed textbook. —Z4EAZ#7 -

D. A follow-up meeting. —REESE -

$EMR | 3X5E: a light lunch is included in the fee (BRSEETE) - ERAEHETE - B -
FEHEZRETRMSIERED  RERNGEERERNTIEE -
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